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Microeconomics in Montessori Schools Seminar Reading
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3 Older students begin to take on adult-level roles of
; o management and business design, developing new
U2 - |'businesses and taking workshops in financial literacy,
:ﬁ:‘&@m‘;rship, business management, marketing
on ;.\x‘i‘“ and sg!e),samd business law.
L s
E;\:U\UL\ hHershey's microe ides students with } ~1,-oN
2‘;:.‘-{,??{‘\2 eal-world, experiential learni all areas of f\‘w?m\f“‘
g LS "business operations. AS students are given_hgnd_@n
o '\)\_-k,;k*" experiences and step into leadership roles, fﬁey-n%\\wﬁ
S . |esasily comprehend the various aspects of A
U entrepreneurship, helping to lead them fo eventual
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=t regularly work on production of items in the woodshop

:$n\L\‘
oDz i students become managers of specific areas of the
1. Jimicroeconomy, deveﬁﬁmmibility and

| |stimulated s they embark on the
Sential skills of design,

| and taking part in adult society.

From Hershey Montessori School:

The Microeconomy is a hallmark component of Hershey
Montessori School's Adolescent Community. Dr. ®
Montessori envisioned adolescents participating in and
managing small business endeavors in order (o
experience economic activity in their community-the
“microeconomy.”

la)

Hershey students participate in real economic activity@;;

L as an introduction to economic life,>This work serves a

first step towards economic independence as well as Y
allowing them to measure the worth of their activity R y
against an external standard.

= oMl duv% oudside ofHlen.

Hershey’s younger adolescents participate in projects

to study economics and to further create, modify, or
promote the community’s economic activities. They

and growing food on the farm. Some middle school

mastery of the areas that most greatly interest them.
Anmportant component of the microeconomy is the
“Hershey Market.” The Hershey Market provides
students with the authentic
experience of operating a
business. Students’ creative and
intellectual process are

production, exchange, and
finance management, which
promote the development of the
adolescent toward understanding

You can view and purchase
these hand-crafted items online
thanks to the diligent work of our @
students who also learn the art of sales and marketing:

W"k ychains and trinkets they designed and-printed
o

From entrepreneurial Montessori parents:

Startup Companies See Montessori As

Entrepreneurship Education

A recent article in Chicagolnno looked at two
different startup company founders, Jake Nickell,
founder of Threadless, and Charles Adler, @
co-founder of Kickstarter, who are parents of
Montessori children, and how they value
Montessori as Entrepreneurship Education.

“You have the ability to work by
yourself, or you're going 1o be
working with peers and you're
going 1o have {o be a leader,
you're going to have {o be a

follower. A lot of entrepreneurial
parents say...lhey appreciate

their kids having that kind of 69 'G
experience al school.” N \'390
AT AT
/L W
They also enjo@udents n older grades
create businessesthat have ranged from setting.

JXC rwashing service for the schools’ linens (they

se cloth-napkin cemats), to selling

on thé school’s 3D printer, to selling basil before
school. Students create a business plan,
Br;wanage a bank account, and decide how to
pend funds. They gave their staff additional
training in these methods, and recently opened a
new wing with space devoted to STEM projects
(to foster tinkering trial and error) and the
performing arts (to inspire confidence).

“People who end up choosing to
be entrepreneurs have a lot of
curiosity and do things in their
own way,” Nickell said. “As a
student of Montessori you're in 1)
control of your own education, but
there are still guardrails around it
all. Teachers are sure you're
doing the work around the room,
but you're doing it al your own
pace...My daughler makes her
lesson plan for the day.”
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From a research committee:
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urrently there are about 7.6 million businesses
the United States, 2 number estimated to grow
o 7.2 million by 2020, fueled by entreprencur-
ship (IBISWorld, 2015; Bansal, 2012). How does
one instill entrepreneurial values in today's young
students? According to Lamas (2015), teaching
students to think and/or behave differently is one
step. Van der Kuip and Verheul (2004) suggest that

could jdentify key factars that can beimplemented
in entrepreneurial education.
R e T T S s .
Some of today's most creative innovators and entre-
preneurs began their education in Montessori schools
\L.mas 2015). For example, Larry Page and Sergey
Brin of Google were Montessori-educated (Hicks,

beinz wfﬂmoﬁvatcd questioning what's going on in
the world, domng a little bit differently” (Santord,
2014). After interviewing a large number of entrepre-
neurs, Gregersen (2011) reported that m many were in-
fluenced by Montessori education.

While personal characteristics might predispose
someone to entrepreneurship, it is import'mt to
n:cogmze the mﬂue

g ambxzmt) angd possessing high sclfefﬁca P
predispose individuals to entrepreneurship, and the
Montessori environment supports development in

both areas (Segal, Borgia & Schoenfeld, 2005). For

/ example, students in Montessori classrooms develop
) increased self-efficacy for academic work because the

evaluating the Montessori_ method of education

<./'v"7 (‘»\/I

that promotes-nctive Tearning mtmr-«/a

processes in Ldmﬁlc:xmlng (Kasscan, Vanevenhoven,
Liguori & Winkel, 2015). At AMS-accredited Chiaravalle
Montessori School, in Evanston, IL, head of school Robyn
McCloud-Springer describes their curriculum as “Modern
Montessori,” in which they apply “traditional Montessori
to our current lives and global community” and prepare
“our students for innovative and entreprencurial profes-
sions.” Chiaravalle altered the traditional Montessori cur-
. riculum, opting, as McCloud-Springer stated, “to reduce
specialist classes such as formal art and drama and real-
locate a portion of those faculty hours to facilitating stu-
dent-driven work. When we allow students to take their
nspiration and translate it into making somcthmg tangi-
ble, they are practicing valuable innovation””
Montessori schools ikcouGiders as the
est placc for entreprencurial education, but when
iders soft skills, such as development of
eﬂica Jand_executive function skills, such as
organmtion then the relationship between Montessori
mr:neuriali
aria Montessori ) - 69) says, “We must help th
child to act for himself, will for himself, think for him
self; thisis the art of those who aspire to serve the spirit.
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